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Fighting Talk from Bizav Bigwigs

“Gloves off” was the order of the day at yester-  the continent’s policymakers, including a 2008
day morning’s EBACE opening general session.  EC report describing business aviation as being
Brian Humphries, president of the Brussels-based  of central importance to Europe, and a subse-
European Business Aviation
Association, said that while
the continent’s politicians

quent European Parliament requirement

thatits needs should be taken into account
in airport planning.

But Bolen reminded the audience that the
regulatory environment was still far from

were beginning to get the
message about the indus-
try, there was still plenty
of work to be done. “Mis-
conceptions continue to
abound,” Humphries stated.

Ed Bolen, his counter-
part at the U.S. National
Business Aviation Associa-
tion (NBAA), took up the

same set of cudgels. “Too

completely benign. “The European emis-
sions trading scheme (ETS) betrays a
complete misunderstanding of how business
aviation operates,” he said. “So we must be
very aggressive in asserting our decades-long
record of continuous improvements in effi-
ciency, and in showing
who we are and how
we work.”

NBAA's Ed Bolen.

often we’re seen in carica- Humphries prom-

ture,” he said. “There are three notions to be ised a similarly vigorous
countered: that business aviation is just the same
as the airlines, that it’s in competition with the
airlines, and that it’s only for VIPs and the big
corporations.”

In fact, the NBAA chief asserted, business

aviation is populated largely by small and

response to UK pro-
posals for a GBP186
per person flat-rate
tax on movements by
business aircraft above
5,700 kg. “This could
medium-sized enterprises, and is complemen- damage both our indus-
tary to air transport, with recent research try and the economic

showing that the industry spends most of its recovery that we are

time linking city pairs that have little or no EBAA's Brian Humphries.

helping to promote,” he
declared. “We will fight this and insist on the need

Humphries spoke of some recent wins among  to treat business aviation fairly.” —Brendan Gallagher

scheduled airline service.

Airbus Makes Comlux America Official

Airbus has appointed Comlux America LLC of  them a wide choice of cabin completion options
Indianapolis as a new cabin outfitter in the U.S.,  that will help them to get a great cabin to go with
expanding the range of completion centers avail-  an outstanding aircraft,” said Tom Williams,
able to its corporate jet customers. The firstaircraft ~ Airbus executive vice president for programs.
outfitted by Comlux America, an Airbus ACJ320, Comlux is at Booth142.
is on display here at EBACE.
“With our origins in VVIP char-
ter and aircraft management, we
are uniquely well-placed to under-
stand and satisfy the cabin outfit-
ting needs of private jet customers,”
said Comlux America President
Ettore Rodaro. “We can also take
care of their cabin refurbishment
and maintenance needs via Comlux
Aviation Services, which was previ-
ously known as Indyjet and which
has around 30 years of experience.”

Comlux America expects to outfit :
Left to right: Christopher Pelet, head of Comlux Transactions;

Scott Meyer, Comlux America vice president, operations; Ettore Rodaro,
i 3 j Comlux America president; Arnaud Martin, Airbus vice president,
customers a choice of nine Airbus- Corporate Jet and VIP Program; Gregory Coston, Airbus senior procure-
approved cabin outfitters, giving ment manager; Fabienne Fioroni, Airbus cabin procurement manager.

three to four ACJs per year.
“We now offer our corporate jet



